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Good morning. 



Why did you start your blog?  

ÅPersonal reasons 

ÅFor your friends 

ÅFor your colleagues 



If youõre in this roomé 

your goals may have changed.  



What do you think a  

conversion is?  



A conversion is a goal met.  



Conversions Í Hard Sales  

! ŎƻƴǾŜǊǎƛƻƴ Ŏŀƴ ŎƻƳŜ ƛƴ ǘƘŜ ŦƻǊƳ ƻŦΧ 

ÅContact emails 

ÅPurchases 

ÅClicks 

ÅPage landings 

ÅBookmarks 

ÅRSS feeds 

ÅComments 

ÅSocial bookmarking 



Contact  

Driving a user to call 
you, fill out a form, 
or send an email. 



Purchase  

Feeding a need for a 
product or service and 
making it easy and 
intuitive for them to 
complete the sale. 



Clicks  

Asking for or compelling 
a user to click on an ad, 
often driven by calls to 
action. 



Page Landings  

Driving traffic to specific landing pages 
that feature information you would 
like you audience to know. This could 
be a post, a product page, etc. 



Bookmarks  

These conversions 
assure a higher 
likelihood of repeat 
visits from loyal 
followers. 



RSS Feeds  

Causing a user to join 
your RSS feed creates 
opportunity to many 
repeat conversions for 
your content. 



Comments  

This is about connecting with 
a user on a personal level. This 
conversion is hard to come by 
because many people find it 
hard to share their thoughts 
or opinions, but this is one of 
the most satisfying 
conversions for a blogger. 



Sharing  

This conversion occurs 
when a user shares a post 
with his followers thus 
staking his credibility on 
the information shared 
with his audience. 



"You can lead a horse to water, but 
you cannot make him ŘǊƛƴƪά 

 
- 12 century English Proverb 

But the surroundings, the cleanliness 
of the water, and the horses desire to 
drink all factor into the decision! 



The Quest for the Holy Grail  

What engages your readers enough to stay? 



The Holy Grail  

When you evoke 
enough passion, your 
reader feels the desire 
to take further action. 

It is simply wonderful 
when an audience 
cares enough to read 
what you have to say. 



Your Website  

ÅBe respectful of your visitor 

ÅMake content easy to find 

ÅIf you want the audience to 
care, you should present 
your website in a way that 
lets them know that you 
care. 



Are your readers confused?  

ÅA user will make the choice to 
stay or leave within the first 8 
seconds of visiting the page 

ÅConfused visitors will leave 
your site 

ÅLess confusion = more 
conversions 



Usability  

ÅPut yourself in ȅƻǳǊ ǊŜŀŘŜǊǎΩ ǎƘƻŜǎ 
ÅBe objective 
 
Typical user behavior: * 
ÅImpatience 
ÅLow commitment 
ÅText is scanned, not read 
ÅFixates briefly on more prominent items of interest 
ÅVisitors will pay attention to certain kinds of pictures 
ÅThe typical desired next action is to click on something 

*Source:  Tim Ash of Clickz.com  (http://www.clickz.com/3640327) 



The Key to Usability  

ÅIf it's not obvious, change it 
Browsing should be intuitive.  

ÅFollow the standards 
The wheel exists ς there is 
no need to reinvent it. 



Site Navigation  

ÅEasy to locate 

ÅEasy to understand 

ÅGeared towards the reader, 
not the author 

ÅConsistent throughout the site 

ÅMake use of clear and distinct 
labels 

ÅProvide context 

ÅBe tolerant of mistakes 

 



Provide a Natural Flow  

A user friendly website that 
allows people to flow 
naturally through your 
website increases 
conversions. 



Information Architecture  

ÅThe way that information is 
organized on your website 

ÅHierarchical or outline styled 
structure 

 

People do not necessarily follow 
orderly or linear progression on the 
web. This is why some websites 
provide multiple navigation schemes to 
support their visitors' mental maps. 



Current  
Location 

Next Step 


